
Hi There!

Mean Joe Advertising is not just a full-service 
advertising agency – we’re your partner – your 
marketing department – your media buyer – your 
commercial-maker, your party planner & your pals.

We focus on our clients’ needs and uncover key 
marketing challenges that face them. Then we 
develop comprehensive, integrated marketing 
solutions from the creation phase through 
development, execution, and reconciliation, always 
making sure to deliver significant return on 
investment.

We offer a creative approach to media planning and 
buying that allows us to focus on delivering the 
right message to the right people, at the right time, 
the right number of times – through the right 
media execution.

We continually test media partners to ensure they 
are delivering calls, leads and sales at efficient 
rates.

At the same time, we are serious, creative, silly, 
analytical, strategic and out-of-the-box thinkers.

Our team of talented artists, designers, creators and 
imaginers help bring our visions for your business 
to life.

“From the first time we met, Todd 
really got our business. He 
understands our goals and the 
results have been through the roof. 
Marketing used to be a full-time job 
for me. Now, I can do in one hour a 
week what used to take me fifteen 
hours to do the wrong way. Last 
year, business was up 90% thanks 
to that creative marketing. There’s 
no way I could have acheived those 
results without the help of Mean 
Joe Advertising.” 

Alex Nemet, Owner 
Northeast Factory Direct

“Each month we’ve worked with 
Todd, we’ve set records for calls, 
sales and profit. After the first few 
months, we’re ready to increase our 
media buy to more stations. Sales 
have been so great, we’re looking to 
expand our business into a whole 
new market. Working with a true 
professional has been the best 
decision for our business.” 

Vince Bank, Chief Operating Officer
Affinity Whole Health

Mean Joe means business for me...
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With that said, we will be available to you 
whenever you need us via phone and email. 

But, once we are working together, it will be 
important to schedule weekly or bi-weekly 
meetings, either by phone or in person. 
During these short meetings, we’ll discuss 
sales, results, ideas, etc 

If you like it and would like to work with us, then we will start 

working on your behalf. 

If you don’t like our plan, we can go back to the drawing board for 

you or you can continue to do it yourself or look elsewhere. 

Then, we’ll research your market, the competition’s advertising and 

the media options in your area. We will create a recommended 

marketing strategy and advertising plan for your business and 

present it to you. 

We’ll meet to discuss your goals for your business. 

You tell us what your budget is for each month (and/or the year)

We will talk about all advertising you have already done and how you 

went about it.

Everybody Hates Meetings

3 Steps to Better Abs

1

2
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Ads How Much is This Gonna Cost?

For example: If we make media buys (radio, tv, print, direct mail, etc.) on your 
behalf for $20,000 per month, you will pay 85% ($17,000) of that directly to the 
media companies and 15% ($3,000) to Mean Joe Advertising. This is the 
traditional advertising agency compensation plan. 

In addition to our expertise in media buying, our managing the buys from 
beginning to end and more quality leads, you get your time back to run your 
business. 

If we perform other services (i.e. graphic design, public relations, video 
production, etc.) for  you, those services will be fee-based and we will discuss 
those when necessary.

So, you will gain a team of marketing and advertising professionals who already 
know your business and know how to get leads for you. Plus, you won’t have to 
pay salaries or health insurance; you won’t have to buy 
office furniture or computers; and you won’t 
have to spend one cent more than you 
already plan to spend on advertising. 

Call us and let Mean Joe
mean business...

for YOU!

It’s the number one question. The answer: not one more penny than you plan 
to spend on advertising. 



Advertising

Competitive Analysis

Creative Services

Digital Marketing

Direct Mail

Lead-tracking Training

Market Research

Marketing

Marketing Strategy

Media Buying

Media Planning

Media Strategy

Outdoor Advertising

Print Advertising

Public Relations

Radio Advertising

Research

Social Media

Television

Video Production

Web Design

and more

Yeah, We 
Can Do That

“We trust our advertising dollars to 
Todd and he works very hard to 
ensure that we secure the media 
leads that we need to continue to 
grow month after month. Knowing 
that we are being represented by 
Mean Joe Advertising allows us to 
focus on what we do best - which is 
sell windows, siding, doors and 
more.”

Bill Barr & Mike Strmac, Owners 
Universal Windows Direct

“Several years ago, I was looking 
for an agency that had a local 
presence and understood the local 
market and media. When I met 
Todd, I knew he was the guy that 
could take us to the next level. In 
the first year of working with him, 
sales increased by 63%. Over the 
next three years, the average 
increase was 54% per year. Mean 
Joe has continued to be there for 
us and think outside the box to 
help us reach our huge goals.”

David Wise, Owner
1-800-Got Junk?, Cleveland
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If you don’t believe that, then you might have been 
sacked one too many times by Charles Edward “Mean 
Joe” Greene. 

And, if your advertising is not producing the results 
and return-on-investment that you want, need, 
expect and deserve, you need to call us!

Advertising can be so impactful that a TV commercial 
featuring one of the most feared Pittsburgh Steelers 
players of all time can inspire that same 11 year-old 
die-hard Cleveland Browns fan to name his business 
after that same player nearly 33 years later. 

Advertising can create such emotion that an 11 
year-old kid could choose his career path based on 
that same TV commercial. 

Advertising can be so powerful that a TV commercial 
can make an 11 year-old kid choose which brand of 
soda pop he will prefer for the rest of his life. 

Hey, Kid

440-247-8200
meanjoeadvertising.com
t@meanjoeadvertising.com

We look forward

to working with you

and on your business

Mean Joe Advertising:
Where our clients always say
“WOW! Thanks, Mean Joe!”

Business
Means

Mean Joe

440.247.8200 o
440.247.8203 f
meanjoeadvertising.com
t@meanjoeadvertising.com

89 north main street
second floor
chagrin falls, oh 44022


